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INSTRUCTIONS TO CANDIDATES

Thiz paper consists of TWO sections; A and B.
Answer ALL guestions in section A and any THREE guestions from section B in the answer bogkler

provided.
Maximpem marks for each part of a question are as shown.
Candidates showuld answer the questions in English,
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SECTION A (40 marks) 1
e
Answer ALL the questions in this section,

1
e
i

E State foar personality traits of a successful sales person. | {4 markz)
2 Highlight four external sources of new product ideas (4 marks)
3. Explain two imitations-of market segmentation. | {4 marks)
4, Outline four tasks that are carried out by a sales person in the course of duty. (4 marks)
5- Ohatline four circumstances under which a 3!;:'::_1 chain of distnbution may be appropriate for an
organization, (4 marks}
&, State four consumer promotional tools that a sales-person may employ to stimulate quick
marker response. Ll FOE N ol o o {4 marks)
hir Explain two factors that are responsible for the growth of the modem concept of marketing,
P 10, (4 mar]l:s}
8. Identify four types of consumer buying patterns. {4 marks)
i S S
g1 T PR v v T s o i}
2 State the four Cs of a marketing mix that have been derived from the original four Ps.
t’r_n_b ia 4 marks)
T et S F el W {5
0. Highlight four causes of adverse sales volume Variance in an organization. {4 marks)
g
SELT[DN B (60 marks)
Amswer any THREE guestions from this section.
:l 1) (a) Explain the stages of the product life cycle. (10 marks)
(b} Prolyx Limited has adopted a policy of changing produet package periodically. Explain
three chjectives that the firm aims to achieve through such policy. {6 marks)
{c} Outline four roles performed by channels of distribution. (4 marks)
2. (a}  Esplain five benefits that an organization may derive from pursaing the market-ariented
business approach. (10 marks)
(b} Owutline the steps involved in the buying process.-* g (5 marks)
{c)  Outline the steps involved in the buying process. (5 marks)
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13, {a)
{b}
14: {a)

4db)

(c)
15, {a)

()

{c)
2802302
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Expiain five criteria that should be satisfied for market scementation to be effective.

{10} marks)
Some firm’s have adopted the use of the intemet to achicve marketing objectives,
Explain five benefits that the firms may derive form this approach: { 10 marks)
Explain four reasons that support the skimming price policy for s product in jts
introduction stage. {8 marks)
Explain four circumstances under which sales promotion may be appropriate in
markeiing. (8 marks)
Outline four factors that may detérmine the size of a sales territary allocated 1o a sales
person. (4 marks)
F.xlpl_ain five functions.of the marketing deanmcnt 1N &n ?rgmizﬂtinn- (10 marksg)
iy AR PR wign o by T ] g LT G

D'Efferemiatf:-hen-men the following marl-;a;:?rii!g concepls:

{iy the production concept:
(ii)  the prodoct concept. (4 marks}

Explain three trends in the economic enviponment that may negatively affect the
purchasing power of customers in a marked {6 marks)
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